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I would like to make a brief address at the publication of the special edition of "Research Reports
of Asahi Glass Co., Ltd." for the 100th aniversary of Ashahi Glass Co., Ltd.

First, I would like to express my sincere gratitude to all those concerned who have substantially
supported and cooperated with the research and development activities of our company, as well as
the many predecessors who have continuously performed research and development and
researchers who are presently engaging in research and development.

Our company has performed research and development in a wide range of fields since its foun-
dation. Although we have set themes responding to the needs of the times, the pursuit of these
themes has produced various results: (1) research that attained their goals, (2) research that did not
produce immediate achievements, but contributed to other research and development at a later
stage, (3) research that produced splendid achievements later on, (4) research that continuously
supported manufacturing and technological infrastructures. It is obvious that these achievements
have steadily been reflected on the business and have contributed to the advancement of the busi-
ness. In addition, I firmly believe that these achievements not only contributed to our company but
also responded to the demands of society and contributed to its development.

At present, AGC group is continuously walking toward the new future without stopping. With a
large pack on its back, the company carries a lot of assets (results of research and development) in
the pack. If this walk is made in light attire, it would be easier. However, I believe that this load is
the source of our competitive advantages, and our effort to continuously carry this load on our
back is our mission. As a matter of fact, organizing and sorting out the contents of the bag is some-
times important. Replacing the contents is also important since the volume we can carry is limited.
It is naturally important to respond to the changes of the times in terms of how to pack the bag
and how to carry it. The same thing can be said about the new items to be added into the bag.

In addition, what is required for research and development tends to change with the times, and
research and development should be made in pace with these changes. "Meeting the needs
(changes) of the times" is considered to be an important phrase at various fields. No one can imag-
ine what will happen in the coming 100 years. What we should keep in mind is "meeting the needs
(changes) of the times" in research and development activities at Asahi Glass. This key-phrase can
be translated into the following phrase: "all involved in research and development should consis-
tently prepare to meet the demands of society, and in addition, they should have an attitude to
humbly accept the judgment of society." I hope that our research and development activities,
which will continuously be conducted in the future, will respond to the demands of society, and
contribute to the development of company business. At the same time, I would like to ask your
warm guidance and support in the future.




